
 In the past few years marketing trends have changed; companies have been 

looking for more effective and efficient methods of spending their advertising dollars. 

Advertising  has expanded from just print ads. As technology has changed, new out-

lets for advertising have emerged through the world wide web and social media plat-

forms. 

  

 At Sports Spectrum, we desire to give you the best opportunities to build your 

brand. We have several excellent options to meet your advertising needs, including 

print ads in Sports Spectrum magazine, digital ads on our website, and YouTube vid-

eo clips. Through our diverse platform, Sports Spectrum provides a variety of effec-

tive options for anyone looking to make a strong marketing presence. Let Sports 

Spectrum help you build your brand! 



Site Visits: The site has 70,000 visits per year. 

Page Views: There are over 218,000 page views per 

year. 

Age Breakdown: 

 

 

Gender Breakdown: 83% of the Sports Spectrum Subscribers are male. 

Education Level: More than 38% of our readers have earned a college degree, and 31% have ob-

tained some post-graduate education. 

Sports Involvement: Of our subscribers, 31% consider themselves spectators, 16% are involved in 

sports as a coach, and 53% consider themselves to be very active as an athlete. 

12-18 14% 

19-35 11% 

36-50 34% 

 We have large followings on both Facebook 

and Twitter. We have also recently started a You 

Tube channel that has created more opportunities to 

share our material with our target audience. These 

outlets are an excellent way for you to reach your 

target market and build your brand.  

You Tube Commercials 
Twitter or FB status promotion: (minimum 6) 
E-mail Blasts 



SLIDER AD–   

DIMENTIONS:540x270 
 

  LARGE SIDE AD-  

DIMENTIONS: 266x110 

 

 

MEDIUM SIDE AD- 

DIMENTIONS:125x110 

 

SMALL SIDE AD- 

DIMENTIONS:125x125  

 

 

BOTTOM BANNER AD-   

DIMENTIONS:593x104 

 

 

Drop Down Ad-  
 


